
 

 

 

 

 

  

 

 

Key Indicator 2.6. Student Performance and Learning Outcomes 

Metric 2.6.1 The institution has stated learning outcomes (generic and 

programme specific)/graduate attributes which are integrated into 

the assessment process and widely publicized through the 

website and other documents 

 

 

 

 

 

 

 

 

 

 

 

Criteria II – Teaching-Learning and Evaluation 

ADDITIONAL DOCUMENTS 

LEARNING OUTCOMES 



 

 

 

INDEX 

Programme Outcomes and Course Outcomes of all programmes 

S.NO Departments Link 

1 Department of Architecture  https://www.pmu.edu/department-of-

architecture/courses.aspx 

2 Department of Aerospace Engineering https://www.pmu.edu/department-of-

aerospace/courses.aspx 

3 Department of Biotechnology https://www.pmu.edu/department-of-

biotechnology/courses.aspx  

4 Department of Civil Engineering https://www.pmu.edu/department-

of-civil-engineering/courses.aspx 

5 Department of Electronics and 

Communication Engineering 

https://www.pmu.edu/department-of-

electronics-and-

communication/courses.aspx 

6 Department of Electrical and Electronics 

Engineering 

https://www.pmu.edu/department-of-

electrical-and-electronics/courses.aspx 

 

7 Department of Mechanical Engineering https://www.pmu.edu/department-of-

mechanical-engineering/courses.aspx 

 

8 Department of Computer Science and 

Engineering 

https://www.pmu.edu/cse/courses.aspx 

 

9 Department of Computer Science and 

Application 

https://www.pmu.edu/department-of-

computer-science-

applications/courses.aspx 

 

10 Department of Software Engineering https://www.pmu.edu/department-of-

software-engineering/courses.aspx 

 

11 Department of Chemistry https://www.pmu.edu/department-of-

chemistry/courses.aspx 

 

12 Department of Commerce https://pmu.edu/department-of-

commerce/courses.aspx 

 

13 Department of English& Foreign 

Languages 

https://www.pmu.edu/department-of-

english/courses.aspx 

 

https://www.pmu.edu/department-of-architecture/courses.aspx
https://www.pmu.edu/department-of-architecture/courses.aspx
https://www.pmu.edu/department-of-aerospace/courses.aspx
https://www.pmu.edu/department-of-aerospace/courses.aspx
https://www.pmu.edu/department-of-biotechnology/courses.aspx
https://www.pmu.edu/department-of-biotechnology/courses.aspx
https://www.pmu.edu/department-of-civil-engineering/courses.aspx
https://www.pmu.edu/department-of-civil-engineering/courses.aspx
https://www.pmu.edu/department-of-electronics-and-communication/courses.aspx
https://www.pmu.edu/department-of-electronics-and-communication/courses.aspx
https://www.pmu.edu/department-of-electronics-and-communication/courses.aspx
https://www.pmu.edu/department-of-electrical-and-electronics/courses.aspx
https://www.pmu.edu/department-of-electrical-and-electronics/courses.aspx
https://www.pmu.edu/department-of-mechanical-engineering/courses.aspx
https://www.pmu.edu/department-of-mechanical-engineering/courses.aspx
https://www.pmu.edu/cse/courses.aspx
https://www.pmu.edu/department-of-computer-science-applications/courses.aspx
https://www.pmu.edu/department-of-computer-science-applications/courses.aspx
https://www.pmu.edu/department-of-computer-science-applications/courses.aspx
https://www.pmu.edu/department-of-software-engineering/courses.aspx
https://www.pmu.edu/department-of-software-engineering/courses.aspx
https://www.pmu.edu/department-of-chemistry/courses.aspx
https://www.pmu.edu/department-of-chemistry/courses.aspx
https://pmu.edu/department-of-commerce/courses.aspx
https://pmu.edu/department-of-commerce/courses.aspx
https://www.pmu.edu/department-of-english/courses.aspx
https://www.pmu.edu/department-of-english/courses.aspx


 

 

 

 

 

 

 

 

 

 

 

 

 

14 Department of Education https://www.pmu.edu/department-of-

education/courses.aspx 

15 Department of Mathematics https://www.pmu.edu/department-of-

mathematics/courses.aspx 

 

16 Department of Management Studies https://www.pmu.edu/department-of-

management-studies/courses.aspx 

 

17 Department of Physics https://www.pmu.edu/department-of-

physics/courses.aspx 

 

18 Department of Political Science https://www.pmu.edu/department-of-

political-science/courses.aspx 

 

19 Department of Social Work https://www.pmu.edu/department-of-

social-work/courses.aspx 

 

https://www.pmu.edu/department-of-education/courses.aspx
https://www.pmu.edu/department-of-education/courses.aspx
https://www.pmu.edu/department-of-mathematics/courses.aspx
https://www.pmu.edu/department-of-mathematics/courses.aspx
https://www.pmu.edu/department-of-management-studies/courses.aspx
https://www.pmu.edu/department-of-management-studies/courses.aspx
https://www.pmu.edu/department-of-physics/courses.aspx
https://www.pmu.edu/department-of-physics/courses.aspx
https://www.pmu.edu/department-of-political-science/courses.aspx
https://www.pmu.edu/department-of-political-science/courses.aspx
https://www.pmu.edu/department-of-social-work/courses.aspx
https://www.pmu.edu/department-of-social-work/courses.aspx


 

 

 

 

 

DEPARTMENT OF AEROSPACE ENGINEERING 

Location TB11 EXT 314 

 

 

 

 

 

 

 

 

 



DEPARTMENT OF PHYSICS 

Location TBI-108 

 

 

 

 

 



 DEPARTMENT OF BIO-TECHNOLOGY 

Location TB1-202 

 

 

 

 

 

 

 



DEPARTMENT OF MATHEMATICS 

Location TB1-323 

 

 

 

 

 

 

 

 



DEPARTMENT OF CIVIL ENGINEERING 

Location TB1-125 

 

 

 

 



DEPARTMENT OF ELECTRONICS AND COMMUNICATION ENGINEERING 

Location TBI  EMBEDDED LAB 
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PERIYAR MANl.UL\lAl l~STllTTI<: OF SCIENCE & TECH~OLOG\' 

INSTITUTE VISION 

T o be a UniYersity of global dynamism with excellence in knowledge and 

innoYation ensurino social responsibilitv for creatino- an ee-alitarian society. 
~ . b ~ 

INSTITUTE MISSION 

UMl : Offering well balanced programmes with scholarly faculty and state-of­

an facilities to impart high leYel of knowledge. 

UM2 : Pro,;ding student-centred education and foster their growth in critical 

thinking, creati,;t)•, entrepreneurship, problem solving and collaborative work. 

U:M3 : lnYoh;ng progressh·e and meaningful research with concern for 

sustainable deYelopment. 

UM4 : Enabling the students to acquire the skills for global competencies. 

UMS :Inculcating UniYersal Yalues, Self respect, Gender equality, Dignity and 

Ethics. 
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DEPARTMENT OF MANAGEMENT STUDIES 

DEPARTMENT VISION 

To be a department of international repute delivering excellence in 

management education and research with the aim of creating business leaders 

capable of solving problems of industry and socie ty. 

DEPARTMENT MISSION 

DMl : To impart education meeting global standards enabling students to 

become business leaders. 

DMZ: To impart education enabling students to identify and solve problems 

of industry and society. 

DM3: To impart education enabling students to become entrepreneurs. 

DM4: To impart education enabling students to do research and be 

innovative. 

OMS: To impart education on values, ethics and protection of the 

environment. 

Mapping of University Mission with Department Mission 

DMl DM2 DM3 DM4 OMS 

UMl 3 2 I 2 0 

UM2 I 3 3 2 0 

UM3 I 2 I 
,., 

I .) 

UM4 3 0 I I I 

UM5 0 0 2 0 3 

Total 
8 
9 
8 
6 
5 

0- No Relation I- Low Relation 2- Medium Relation 3- High Relation 
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PEOl 

I PE01 

I PEOJ 

1 

PE04 

PROGRA.\t ED L C.-\ TlO.'1 .-\l OBJ EC l'l\ E~ 

l iraJU,ltt'S \\ ill SU,'\.' l.'~ tull: ..1rrl: l\U t\J:,:c'mcni th \.'\..'[) In th: lf '-'mpl1.') l\1 -.' t' l ror 
sol\ in\;. pn .. 1bkm~ l,f inJusrn .mJ s,,( lc' ':\ . _ 

Gr:1du .. 1h.'S \\ ill tx skill ti.ill :mJ ~1.'\\ '. '-·Jg1..'J.bk t,, sun .mJ m,m-1g: n:,, , .:ntur1> 

SU1..'\.""t'ss fulh . 
GraJ u:,t<.:'S \\ tl'. pt!I::ttl.' h1~hc• r .:'Ju ; ,H11.,11 ..11hi -:>n~,\~ .' 1n r,',;;'Jr,·h 1n the f1e 1d 1.1 f 

m;.ma~emc'nt. 

\lapping oDlission 1 \IS) " irh Prngram Educatio nal Ob jec th es t PE Os) 

PEO l PE O ~ PE O 3 PIO -4 Total 

DMl () 6 

DM2 L) 6 

DM3 t) "\ 

DM~ ·' 0 6 

D\15 0 "' 

0- No Relation l - L1."' Rd..lth.'cl :- ). kJ1um Rd..1 111.,n _; . High Rd,1;:on 

GR-\DL\ TE .-\ TTRlBl"TES 

1. Scholarship of 1':._nowledge: .-\.:quirt' m-J : pc_'.1 :-.:-h'\\ k.:l~: ,,f :-rc.:-1ti,· d1s.:-11-<rnc or 

professional a.re:i. in-: ludmg ,vidc-r ,mJ globJI s1 er:-:rc' '-'!I\ ,'. ,, 11h .m .1hiln~ :0 d1scnmmate. 

evaluate. analyze 1.,d s:.-mhesize e'\1:; ting .m,i nc·,, '.-..r.,'" kJge. ,mJ 1me:;r.1tH.'n or 1he same 

for enhancement or k.!11.)\\·kdge. 
2. Critical Thinking: .-\rulyze -:0rnpk'\ pfl.,bkm~ ,·ri11,-.1 ll:,,. -1ppl :,, mJepenJem juJgmc:m for 

synthesizing infon:utilm to m:ike intdk"-·rn.1l .md 1.'T ,-re,H\\ t: .lJ\ .m1.·t:s for 1.·0nduc1ing 

research in a wider theon~ti.:Jl. pr.1.: ti .:al :tnJ P"-'li -:-:,, -:- 1.1nk'\. t. 
3. Problem SolYing: Think \Jtcmll:,. ,mJ ,,ngin.111:-, . ,·0n,·eptu,11iz;.- .mJ soh e problems. 

evaluate a wide range of potenti:1I s1.,!ut1,1n~ t~,r thl1Sc' pR,blc·ms .mJ .irri, e 3! feasibk 

optimal solutions aftt:r -:onsid -.>nng purh-: heJ!th .md s:1 tc'l:. ,·ulmr.11. so-:ietal and 

envi ronmental factors in tht' Clm' :m::1s 1.1f ,' '\Pt'rtl~,. 
4. Research Skill : Extr31.' t in fonnat ion pc-mnc:111 11.' unt:imili .tr PT\.'bkms thr0ugh literature 

survey, apply appropn:Hc' rc:st:J~h m-.> th1.1d1.1 l1.)g ies. t;.·,·hni,1uc's .mJ t,,\,ts. .1na!yzc and 

interpret data. demonscr:.ue hight'r orJcr sl-. 111 .mJ \ 1,\\ things in .l hro.1dc'r p:rspr,~11 , c. 

contribute individually in grouplS) !L' th t: de, c' k1pmen1 ,,t kn0,,·kJgc: 

5. Usage of modern tools : Crt':itc:. sc:b.:- t. leJ.m .. md .,pp!~ .1rrfl.'rn.H,' 1e,·hr:!,1t1e:,; . rc5our(cs. 

and modem man:igcmcnt and IT t1.' 1.' l~. m,·luJ tng r r'-•J; ,·ti,,n .rn ,i ,n-,J -:- '. mf 

6. Coll aborative :ind ,tultidisciplin:ir~ n ork P,,~s..-s~ l-.1h.,,\ k J:'. , .mJ t:nJ-:-r:,:1anJing ot 

group dynamics. ~ogmze 1.'rp1.,nuniHt'S .1111.I ,·,,nmrute ;-,,,s111, e'. , 1,, 1.·ollaborati\ e­

multidisciplinaf) rt:sean:h. 1.kn11.111str:He :1 ~·.1p.1-: 1t :,, 1~,r sc·lf:-m.Hug-:' :-nen: :-ind te3mwork. 

decision-making b3.se-d on op,·n-minJ t.·Jn-:s::. l)b_l(','[\\ 11 :-, .mJ r.l!k)n,\! ,m,11: sis Ill order to 

achieve common go:i ls aud further the kammg ,,11h--· m:;c> lws ,1s well .1s ,,ihers. 

7. Project '.Vlanagement and Finance: £xmomtrJk' k1w,, ldge :md understandmg of 
management principles and apply 1he same t,) 1.)lh.' · s l1\\ n ,, ,,rl,,., .1:- .1 ffi L'mncr anJ leader in 
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a ll'Ul ll . 111.1 11 .tgl' 111 01l' l'I~ c l'l ic1c1 1tl y 111 ll':-. pcl·t1v 1.: d1,c1 pl1 11 1.:, .111d 1ttult1d1'c1pl1ttary 

~·m ini1111w11 b :i th·, co11sidc1at1 u11 of ccu 11 01111ca l amt financial la('lo1 , 

~. Communirntion : Co111111u11 ica tc wi th 11tc industry. and with ~oc1cty :11 large con fidc11tl y 

and dYec livc ly, su1.: lt as, bei ng ab le tu co 111 pn: l11:nd and w1 rt e t: 1Tcct1v1.: rcpor hand dc-..1 gn 

dornmc11lation by adhl'ring to appropri ate standards. lllakl' dTl'c tivc r rcscn1a11011 '> . and 

giw and receive d ear instructions. 

9. Life-long Lc.trning: Recogni ze the need for. a11d lt avc tltc prepara ti on a11d abi li ty to 

engage in life-long learning independe11tl y. wi th a higlt leve l of' cnt husias11t and 

conunitrnent to improve knowledge and competence co nt inuously. 

10. Ethical Prncticcs and Social Responsibility: Acquire professiona l and intel lectua l 

integrity, pro fess ional code of conduct, ethi cs or research and scholarshi p, consideration 

of the impact of research outcomes on professio nal practices and an understanding of 

responsibility to contribute to the community for sustainable deve lopment of society. 

11. Independent and Reflective Learning: Observe and examine critica lly the outcomes of 

one's actions and make corrective measures subsequently, and learn fro m mistakes 

without depending on external feedback. 

PROGRAM OUTCOMES 

Graduates of the MBA program should attain the following outcomes: 

I. Knowledge of management theory to so lve problems of industry and soc iety. 

2. Knowledge of the latest tools and technologies in their chosen area of speciali zat ion. 

3. Understand the loca l and global business environment and formul ate business strategies. 

4. Communicate effectively with the stakeholders in industry and society. 

5. Identify problems, collect relevant data, use appropriate techniques and too ls to analyze the 

data and select the optimum solution. Use research based knowledge and research methods 

to solve problems. 

6. Demonstrate leadership skills and manage projec ts by orgamzmg tasks and delegating 

responsibility effectively. Functi on effective ly as a leader and member of a team. 

7. Apply ethi ca l principles and soc ial responsibili ty . 

8. Demonstrate kn owledge of and need for sustainable development. 

9. Possess the ability to engage in li fe long learning. 

PSO I: Demonstrate understanding of ru ra l business management. 

PS02: Demonstrate skill s in statisti ca l analys is of business resea rch data. 
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Mapp in g of Program O utcomes (POs) with Graduate Al tributes (G As ) 
- ---

GA i GA2 GA3 GA4 GAS GA6 GA7 GA R GA9 GA Hi GA Ii 
-- - --- - -

POl 3 2 2 2 2 0 2 0 I I I 
---

P02 2 2 2 2 3 0 I 0 2 0 I 

P03 2 2 2 2 2 0 I 0 I I 1 

P04 0 0 0 0 0 2 I 3 0 0 0 

POS 2 3 3 3 2 I I 0 I 0 2 

P06 0 0 0 0 I 3 3 2 I 1 I 

P07 0 2 0 0 0 0 0 0 I 3 2 

P08 0 0 0 0 0 0 2 0 I 3 I 

P09 1 2 2 2 2 I 0 I 3 0 3 

PSOl 2 2 2 2 0 0 3 0 0 2 0 

PS02 2 2 3 3 2 I 2 2 2 0 2 

0- No Relation 1- Low Relation 2- Med ium Relation 3- High Relati on 

Mapping of Program Educational Obj ectives (PEOs) with Program Outcomes (POs) 

POI P02 P03 P04 POS P06 P07 P08 P09 PSOl PS02 
PEO 1 3 2 I I 2 2 0 0 0 2 2 

PE02 1 1 3 3 2 3 2 0 0 3 1 

PE03 3 2 I 0 3 2 0 I 3 l 3 

PE04 0 0 2 I 2 2 
.., 

2 0 I 2 .) 

0- No Relation 1- Low Relation 2- Medium Relation 3- High Relation 
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Subject 
Code 

YBA30 1 

YBAE67 

YBAE68 

YBAE69 

YBAE70 
YBAE71 
YBAE72 

YBAE73 
YBAE74 
YBAE75 

YBAE76 
YBAE77 
YBAE78 

YBAE79 
YBAE80 
YBAE81 

YBAE82 
YBAE83 
YBAE84 

YBAE85 
YBAE86 
YBAE87 
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CURRICULUM 

M.B.A. 

(Dual Specialization) 

REGULATION - 2018 

SEMESTER - Ill 

Subject Title 

Strategic Management 

OPERA TIO NS -ELECTIVES 

Supply Chain and Logistics Management 

Product Design 

Quality Management 

FINANCE - ELECTIVES 

Investment Management 

Mergers and Acquisitions 

Banking and Insurance Management 

HUMAN RESOURCE - ELECTIVES 

Training and Development 

Industrial Relations and Labour Law 

Compensation Management 
MARKETING - ELECTIVES 

Retail Management 

Consumer Behaviour 

Integrated Marketing Communication 
SYSTEMS- ELECTIVES 

Business Analytics 

Enterprise Resource Planning 

E-Business 
ENTREPRENEURSHIP- ELECTIVES 

Technology Appreciation and IPR 

Advertisement Management fo r Entrepreneurs 

Technology and Innovation Management 

L T 

4 0 

3 0 

3 0 

3 0 

3 0 
3 0 
3 0 

3 0 

3 0 
3 0 

3 0 
3 0 
3 0 

3 0 

3 0 
3 0 

3 0 
3 0 
3 0 

MICRO SMALL MEDIUM SMALL ENTERPRISE- ELECTIVES 

Business Plan Preparati on for Small Business 3 0 

Small Business Promotion 3 0 

Business Regulation 3 0 

-
p C 

0 4 

0 3 

0 3 

0 3 

0 3 

0 3 

0 3 

0 3 
0 3 
0 3 

0 3 
0 3 
0 3 

0 3 
0 3 
0 3 

0 3 
0 3 
0 3 

0 3 
0 3 
0 3 

*Total Credits- 22 

*Students have to choose any two electives 

rs. u. ~ 
Dr. 8. MAHENDRA MOHAN, B.E.,11.S.,IB\,PltD., 

Associate Professor & Head 
Depa'lment d Management Studies 

PwiyslamlalnstMedSc:ine& TedmogJ 
V1111.n..-.e13401 



COURSE CODE YBA 301 L T p C 
f. - --· 

COURSE NA!\IE , STRATEGIC MANAGEMENT 4 0 0 4 

- - --- . 

PR~ ~EQYISITE: Nil L T p H 

C:P:A 4:0:0 4 0 0 4 

LEARN ING OBJECTIVES 
.. 

I . To learn the steps in the process of strategic management. 

2. To learn the process o f analyzing internal and ex ternal environment of businesses . 

3 . To learn different types of strategies adopted by firms to overcome competition in the 

business level. 

4 . To learn di ffe rent types of strategies adopted by firm s to overcome competition in the 

corporate leve l. 

5. To learn d iffe rent types of strategies adopted by firm s to overcome co mpetition in the 

international level. 
- --- - ------

COURSE OUTCOMES Domain Level 

CO I Explain the steps 111 the strategic management Cogniti ve Understanding 

_ _er_oce~s. 

CO2 Ana(vze the external and internal environm ent of Cogniti ve Analys ing 

bus inesses . 

CO3 Comp f!!e variou~ ~u~ines~Jeve l strategies . Cognitive Analys ing 

CO4 f ompare var~ous ~orporate level strategies. Cogn_itive _ Analysing ___ , 

COS Compare various international strategies. Cognitive An~y~ ing ___ _ 

UNIT I - INTRODUCTION 10 
- ---- - - - - - -

Strategy, Strategic management, Strategic management process, M ission statement , 

Stak eholders, Corporate governance. 

UNIT II - SITUATION ANALYSIS 20 
- -- ------- -

·-Ex te;nal--envi ronment : Macro environment , Industry environment , Industry ana lys is -- Fi~~ -

fo rces model. 

Internal ~n'v'_iro ~m~~~: Resour~es and ~a_p~bdities - Va lue chain model, SWOT analys is. 

UNIT III - BUSINESS LEVEL STRATEGY 
- -- -· 

Business level stra tegies: Cost leadership , Differentiation, Focus. 

UNIT IV - CORPORA TE LEVEL STRATEGY 
- - -

10 

IO 

Corporate leve l strategies: Concentration, Ve11ical integrati on, Diversifica ti on, Dives tment , 

Port fo lio analysis - BCG Matrix. _ __ _ _ 

UNIT V- lNTERNATIONAL STRATEGY 
----- ---- - -

International strategy: Global, Multidomestic, Transnati onal strategy , Modes of entering 

international markets. 

10 

LECTURE 
60 

TEXT BOOKS 

TUTORJAL 
0 

PRACTI CAL 
0 

TOTAL 
60 

----- - - - -

1. Ra_gh<:._vanPart~a_sarathy, ~ uncj_a'!!!!ntals ofStmtegic Management , Biztant ra, 2008 . 

REFERENCES 

1. Jo hn A . Pea rce II , Ri chard B Robinson, Jr&Amita Mital, Strategic Ma 11 age111 £-' 11 f: 

g _u .M~ 
Dr. B. IWtENDRAMOHM, lE.,11.S.,IIIA..Ptl.D .. 

Associate Profesaor & Held 
Oepar1ment ~ Management Studies 

~MlninlllillllMldScilllCl&TedldagJ 
Vlla,~3403. 



Fon1111 /a /1 011 , l 11111!t •111, ·111a1io11 ,111d ( ·011r,·,1 /, 12'" hliti1111 , ~klir.1\\ 11111 hl111·:1l1u11 . : 0 I ·; 

2. <..'harks \\I .L. I Iii\ 8.: U:1rdh R. J1,1ws. S1n 11, ·.l!.i<· ,\/,111".l!.' '"" '"I : . l11 /11 1,·.l!.n ,1, ·d ,1;i1m "', ·lt . 1>"· 

i::di ti1m. Ci:ngagl'. 201 2. 

Tabk l: l\ lapping of COs with POs 

POI PO2 POJ PO.i PO'1 P07 P< )8 p(_)l) l'SOI l'SO 

-
co 1 J 0 ' _, 

CO2 3 0 3 

CO3 3 0 3 

co .. 3 0 3 

cos .3 0 
-.----

-' 
Total 15 0 15 

Scaled 3 0 .... _, 

to 
0, 1.2.3 

-1-.:> ➔ I. 6- I 0 ➔ 2. I 1- I 5 ➔ 3 

0 
0 
0 
0 

1--

() 

() 
-~ -

0 

0 
2 
0 

0 
() 
~ 

2 

0 
() 

() 

() 

() 

() 

() 

0 () () 

() () 0 
() Ll (l 

() () () 

() () () 

() () () 

() () () 

0 - No Relation. I- Low Rdation. 2- M.:dium Rdatinn. 3- I ligh lfrlation 

Table 2: Evaluation Scheme 

% COi 

CA 1 20 4 

CA2 30 6 

CA3 50 10 

Total 100 20 

Table 3: CPA mapping with COs 

COi 

C=4 Understanding 0.8 

Anal yzing 

--
CO2 

-t 
() 

10 
20 

CO2 

0.8 

C 03 

~ 

-t 
6 
10 
20 

COJ 

0.8 

co-i 

--

4 
(l 

I 0 
20 

co-i 

0.8 

Table 4: Mapping Course Outcome with Assessment for CA I (20 marks): 

Category COi CO2 CO3 CO4 

Real Time Evaluation 4 -t -t 4 

0 

0 
ll 
() 

0 
() 

0 

Total 20 Marks 4 Marks 4 Marks 4 Marks 4 Marks 
-

Table 5: Mapping Course Outcome with Assl'SSllll'nt for CA2 (JO marks): 

Marks% COi CO2 co J C04 

Assienmentl 6 6 ·- i----

Assignment2 6 6 

2 
(l 

0 
0 
0 
0 
0 
0 

cos 

-t 
·t---

(1 

10 
20 

cos 

0 .8 

cos 
4 
4 Marks 

cos 

i--- -
Assignment3 6 6 

-

Assienment4 6 6 
~ 
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I Assignments 
Total 

6 
30 6 6 

-~B 6 

~ j_-6 

Table 6: Mapping Course Outcome with Assessment for CA3 (50 marks) : 

cot CO2 CO3 CO4 cos 

Part-AMCQ lOxl = IO marks 3 Marks 3 Marks 3 Marks - I Mark 

Part - B 5 x2 marks = l O marks 2 Marks 2 Marks 2 Marks - 4 Marks 

Part - C 4 x 15 marks =60 marks 15 Marks 15 Marks 15 Marks - 15 Mark s 

Part - D (Compulsory Question) - - 20 Marks --
l x20 marks =20 marks 

Total I 00 Marks 20 Marks 20 Marks 20 Marks 20 Marks 20 Marks 

Table 7: Rubrics for Real Time Evaluation (20 marks): 

SI.No Criterion Scale 100 75 50 25 0 Relatio 
n to 
CO's 

1 External 0.2 Analysi Analysi Analysis Analysis Analysi 1,2,3,4, 

Environ s very s clear implicit not clear s 5 

ment clear irreleva 

Analysis nt 

20% 

2 Internal 0.2 Analysi Analysi Analysis Analysis Analys i 1,2 ,3,4, 

Environ s very s clear implicit not clear s 5 

ment clear irre leva 

Analysis nt 

20% 

3 Data 0.1 Analysi Analysi Analysis Analysis Analysi 1,2,3 ,4 , 

Analysis s very s clear implicit not clear s 5 

10% clear irre leva 

nt 

4 Conclusi 0.2 Conclu Conclus Conclusi Conc lusi Conc lus 1,2,3,4, 

on 20% sion 1011 on on not 10 11 5 

very clear implicit c lear irre leva 

clear nt 

5 Report 0.3 Very N eat Satisfact Careless Very 1,2 ,3,4, 

and neat ory poor 5 

Presentat 
ion 30% 

Total= 
100 
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Tahk ~: Ruh ril' s fo r .\ssi~IIIIH~ t (<i i\ larks ): 

I SI. No l Criteriou Scak 100 75 50 25 0 l{ clatio 
n to 

CO's 
- - l ' l Contl'nt 0.5 Idea Idea Idea Idea not Idea 1.2,3,4 , 

50°/4, very clear implicit clear irrelcva 5 
clear Ill 

I 
- <- ,_ 

' 2 Present at 0.3 Very Neat Sa ti s fac t Careless Very 1,2,3,4 , 
ion 30% neat ory poor 5 

I 
3 Submissi 0.2 By I day 2 days 3 days More 1,2,3,4, I 

on 20% dead I in late late late tha n 3 5 
e days 

late 

Total= 
100 

Table 9: Course Plan: 

Uni Topi Subtopic Teaching Teaching Targeted No. of Relatio 
t C method aids/Venu learning Hour n to 

e domain s Cos 
I 1.1 Introduction 

1.1.1 Strategy Chalk and Class Cog.(U nd ! I 
Talk Room ) 

1.1.2 Strategic Chalk and Class Cog.(Un<l l l 
Management Talk Room ) 

1.2 Strategic 
Management 
Process 
1.2. 1 Strategic Chalk and Class Cog.(Und 2 I 
Management Talk Room ) 
Process 
1.2.2 Miss ion Chalk and Class Cog.(U nd 2 I 
Statement Talk Room ) 

-1.2.3 Stakeholders Chalk and Class Cog.(U nd 2 l 
Talk Room ) 

--1.2.4 Corporate Chalk and Class Cog.(U nd 2 I 
Governance Ta lk Room _) - -- - -Total I() I---- -

2 2.1 External 
Environment - -- - -2. 1.1 Macro Chalk and Class (\>g.(Ana -t 2 

-
PMISTPage 12 



--
Environment Talk Room ) 

2.1 .2 Industry Chalk and Class Cog.(Ana 2 2 

Environment Talk Room ) 

2.1.3 Industry Chalk and Class Cog.(Ana 5 2 

Analysis - Five Talk Room ) 

Forces Model 

2.2 Internal 
Environment 
2.2.1 Resources Chalk and Class Cog.(A na 4 2 

and Capabilities Talk Room ) 

2.2.2 Value Chain Chalk and Class Cog.(Ana 3 2 

Model Talk Room ) 

2.2.3 SWOT Chalk and Class Cog.(Ana 2 2 

Analysis Talk Room ) 

Total 20 

3 3.1 Business Level 
Strategy 
3.1.1 Business Case Class Cog.(Ana 2 3 

Level Strategy Discussio Room ) 

Case n I I 

3. I .2Cost Chalk and Class Cog.(Ana 
I -, 13 _) 

Leadership Talk Room ) 

3.1 .3Differentiatio Chalk and Class Cog.(Ana I 3 13 
n Talk Room ) I 

3. l.4Focus Chalk and Class Cog.(Ana 2 
-, 
_) 

Talk Room ) 

Total 10 

4 4.1 Corporate Level 
Strategy 
4.1.1 Corporate Case Class Cog.(Ana 2 4 

Level Strategy Discussio Room ) 

Case 11 

4.1.2 Chalk and Class Cog.(Ana I 4 

Concentration Talk Room ) 

4.1.3 Vertical Chalk and Class Cog.(Ana 2 4 

Integration Talk Room ) 

4.1.4 Chalk and Class Cog.(A na 2 4 

Diversification Talk Room ) 

4.1.5 Divestment Chalk and Class Cog.(A na I 4 

Talk Room ) 

4.1 .6 Portfolio Chalk and Class Cog.(Ana I 2 i4 Analysis - BCG Talk Room ) I 
Matrix I I 

Total I l 0 

5 5.1 International I 

Strategy 
5.1.1 International Case Class Cog.(Ana 2 5 
Strategy Case Discussio Room ) 
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~=t- II ] 
:- .1.2 G lt,b:i l C halk a11d C lass Cug .(t\11 :1 12 

5 I 

~ - Strat~I.!\' Ta lk Room ) I - -
5. 1.3 Chalk :md C lass Cog.(t\na 2 5 

I 
Multidomcsti c Talk Room ) 

Strategy 

5. 1.4 Chalk and C lass Cog.(Ana 1 5 

Transnationa l Talk Room ) 

Strategv 

5.1. 5 M odes of Chalk and C lass Cog.(Ana 
-, 5 .) 

Entering Talk Room ) 

International 
M arkets 
Total IO 

Grand Total 60 
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